Cleve Young

2820 21st Ave, Astoria, NY 11105

Email: cleveyoung@yahoo.com

Phone: 585.733.3973

Experience

Senior Analyst

R/GA, New York, NY, November 2011 - Present

· Work with clients to determine structure and goals of their website.  Design Omniture and Google implementation specifications to measure their success and opportunities. Then work with the IT group on best ways to implement the code.
· Run detailed, systematic QA testing on analytics implementations. Document findings, and work with the programmers on discovering where and why measurements are failing.

· Develop KPI’s and Dashboards to answer key company questions. Educate clients on web metric concepts and how to read and interpret reports.
· Report on site usage for both ecommerce and content style sites.

· Work with clients, web designers and managers to measure page and site process flow success, and make recommendations for improvements based upon the results.
· Used comScore’s Digital Analytix platform to build dashboards and automated Excel feeds for large Mexican client. This includes extensive customized segmentation.
· Import external SMS campaign data into Access to filter and compile insights and reporting.
· Research emerging trends using comScore, Nielsen, Forrester, and other vendors. Use findings to help develop strategies for clients to improve their digital offerings and increase ROI.
· Compile Social Listening reports using data within Crimson Hexagon. This includes Sentiment, Drivers of Sentiment, and Topics of Conversation monitors.
Senior Analyst 
Wegmans Food Markets, Rochester NY, 2006 – November 2011
· Over the last 5 years designed and continuously updated a metrics program for in-depth analysis of Marketing and Sales initiatives. This incorporates data from multiple data sources including, but not limited to, Omniture, ExactTarget, Google Analytics, and an in-house SQL sales database. 

· Worked with management in various departments to educate them on ways web and cross channel data can help achieve their business goals.
· Combined Omniture metrics and point-of-sale data to analyze customer cross-channel behavior then deliver analysis and recommendations.

· Use combination of web metrics and sales data to build advanced segmentations for web, email and in-store marketing and merchandising efforts. Analyze how each segment interacts differently with the website, email, and in-store sales. Provide recommendations on ways to optimize the web content and messaging to better match the behavioral tendencies of each segment.
· For minimal update interactions Excel reports were usually automated using advanced functions and VBA.
· Involved in two Omniture implementations. Worked with Marketing and Management to define site priorities and KPI's. Helped design report suite structures and measurement variables to match measurement goals. Assisted IT with understanding technical aspects of implementation. Created testing scripts and processes and managed team of testers pre and post implementation.
· Train team members on Omniture and ExactTarget reporting tools. 
· Automated downloading of all ExactTarget email tracking into a local database where I used SQL to analyze and report on email marketing efforts.

· Used SQL to compile data from the point-of-sale database to analyze customer purchasing behaviors, create personas and advanced segmentations.

· Combine Nielsen retail market data with internal sales data to analyze regional competitive opportunities and challenges. 
Web Content Manager/Web Designer

Wegmans Food Markets, 2002-2006

· Designed pages for wegmans.com and emails for email marketing program.

· Utilized HTML, CSS, JavaScript.

· Managed web content across multiple data management systems.

· Managed dynamic content using WebSphere Commerce Accelerator.

Graphic Designer

Wegmans Food Markets 1997-2002

Store Operations

Wegmans Food Markets 1993-1997

Technical Skills

· Omniture SiteCatalyst – including advanced segmentation and Excel plug-in
· Excel – including advanced functions and custom VBA macros; PowerPoint; Access

· SQL, JavaScript, HTML, CSS
· ExactTarget – email creation, targeting and reporting

Education

· Brockport State College – 3 years

· Art Institute of Philadelphia/Ft. Lauderdale – 1 year

